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In 1998, the audit fee floor was canceled because Taiwan Fair Trade Commission 
claimed that such regulation acted against the Fair Trade Law and limited 
competition. Since that, the news of price-cutting competition became everywhere. 
The purpose of this study is to examine whether the auditor can adapt to the rising 
up market competition by the brand name reputation and industry specialization 
strategies. The results show that brand name reputation can enlarge more the 
difference of market share between Big 5 and non-Big 5 after canceling the lower 
bound of audit fee. As to industry specialization effect, industry specialists still 
maintain the same difference of market shares with competitors after canceling the 
lower bound of audit fee. Overall, brand name reputation and industry specialization 
can successfully help auditors to fit to the increasing market competition. 
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